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The Annual Interns

i@ POEIR R pRIE SN B (MFE), —{BEEE - 5818 - Macao Franchise Expo(MFE) provides exhibition, forums,
BREHAENE A —BOE SRS SER| K E SR business-matching sessions and promotional seminars,

which attracts investors around the world for seeking

RAESNRESHER LR ARMKMELN - BESZ2EE  business opportunities and establishing contacts with
#iFiA MFE ER RS HTSME8 TAENERE ESETT industry players. Over the years, numerous brands has
. been successfully expanded their business to overseas or
1 HIF £ a
ERPRGah% R BN A SR AT S1FF launch business in local market through MFE.
EEPfEmMAMFESERISEA+ZER 2B E 21 MFE has been supported from various international
e v i Franchise associations over the past years. As there has
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ni}ﬁ,‘ﬁigﬁ‘ﬂﬁ‘]@ﬁ{t &Eﬁﬁﬁﬁ,ﬁﬂiﬁ%@lﬁ?ﬂ% been growing international participation over the years,
i REENATEEE SMFEE— BB —ERIFEER]  attracting a larger number of globally-renowned brands,

FIEERET - MZE becomes a recognizable premier annual event in the
industry.
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Macao has a prospect for gradual growth in the consumer market, showing that Macao is an ideal location to expand
business.

RS F R EARRE JIE,2016 FHRES £ The Global MetroMonitor*f9HE & 5| BER R

EiEl s TEARBEREENEREN - HEREE -
Macao has a prospect for further development, The world’s top-performing metro area ranked
sustaining the high traffic of visitors every year, in The Brookings Global MetroMonitor* .

there are more than 30million visitors in Macao
in 2016.
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At a strategic geographical location and has strong connection with
Portuguese-Speaking Countries, enhance brand expansion to a broader
international markets.

IERERTREIZHR=AIE S EEMAMIBAESE -
Located near the PPRD Region, is the starting point to enter the booming
market.

* HWHEEH : @Brookings InstitutionBJPMorgan Chasel? 2014 il
Source : conducted by Brookings Institution and JPMorgan Chase in 2074
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Series of Activities Rk - SEEY S aE:
With an exciting lineup of exhibition, forums, seminars, business—matching sessions
and presentation, MFE is an ideal trading platform for business expansion. Major
activities include:
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Exhibition : Showcase various brands from franchises and agencies, including
food and beverage, retail, business services, education, entertainment, finance,
real estate, fashion & accessories, consulting service, brand agency and more.
Together with related services providers include financing, shop leasing,
marketing promotion and consulting services.

~- i BESHEEEE RREAETENENAE CEREE BETEAR
S XFEHAS HAEERE— S TRIREDSHRAREREES -
Forum/Seminar : Franchise industry and international association leaders,
institutional investors, senior management and experts form different countries
and regions will be invited as guest speakers to share the related market profile
and development trends.

- BEEY : sAEERY BHLRCERAREBHAEBEMIEDS -

Business Matching : To assist participating exhibitors and trade visitors in
finding partners and exploring new markets.

-HNE : aprceEEE NEaERE -

Presentation : Exhibitors will get an exclusive opportunity to present their
brands to target audience.
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Fair
Guangdong and Macao granded Products

oo17MFERE TERZ2{EE S E | EE 2017 MFE will be held concurrently with the
5 BIERERE - Eﬁﬁmimglj,sgﬁaq: “Guangdong and Macao Branded Products Fair”,

which attracted over 83,000 business visitors,

201 3] MFE %ﬁﬁ AZiElR  RHP—EESHTEHBHEEEMSEE residents and tourists last year. It is a golden

opportunity for you to further promote your

2016 MFE Figures RISER - E—HAGTEERIMNESHE -
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Over 23,000 visitors T N TEE
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Mare than 180 brands from LC]-E(.‘M:V 8 . |M| J|||:Himar| Lﬁ#fﬂ.ﬂ Fmbxys @ MoPasta

15 countries and regions _ i
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& 80% wEBLRE ERAE W | MFER®ZH

& 80% #H3£1m2017MFE

& Over 80% exnibitorsrated “Satisfied” or “Highly Satisfied”
with MFE arrangement

MFE brings remarkable results & over 80% would join 2017MFE
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1/ MFE is one of the most internationalized platforms for networking with industry players. The event provides brand
building opportunity for franchisors who wish to explore international as well as Southern China and regional markets

2 / Supported by leading experts from the franchise industry such as Macao, Hong Kong, China, Taiwan, Japan,
Korea, Malaysia, Portugal, Brazil, Singapore, Indonesia Franchise Association and many more

3 / Share the market updates with institutional and individual investors
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Participants’ feedback

& Ef Lugui Trading Food Franchising Ltd
EEREEEE 150 MoE EEEERTHiIRRE R — TSNS TE Lutosa 21, THEEHE MFE E— S RSN BRI EEREE0E S
PN ENE R CRERM AR TARNTE -

¢ Lugui Trading Food Franchising Ltd, Brazil

The company owned mare than 150 branch stores in Brazil. The company worked with another catering company in Holland called Lutosa
to get into the markets of Hong Kong and Macao. They hoped their brands would become popular and were able to find new investors or
business partnaers through MFE and bring the Brazilian food culture to Macaoso as to make its catering industry more diverse,

4 Ef BIBI
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L 4 BIBI, Brazil

Mr. Magnus Oliveira, the person in charge of the rencwned footwear brand BIB! in Brazil, stated that their brand had a history of over 67
years. Until now, there were 70 retail branches at home and abroad with exports 1o 67 countries. The objective of attending MFE was to
connact with more customers in Macao and Mainland China, which would do them good in their quest to develop the Chinase market.
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L Chibo Holdings Co. Ltd., Japan
Hirashi Mori, wha is in charge of another food and beverage enterprise Chibo Holdings Co.Ltd. thought there was no okonomiyaki specialty
store of their type in Macac. They were in negotiation with Macao hotels and were confident about their success.
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& Tentakaku Co. Ltd., Japan
Ken Watanabe, who is in charge of Tentakaku Co. Ltd. stated that although market competition for Japanese food in Hong Kong and Macao

was ferce, as the No.1 Ramen noodle maker in Japan, they were confident about cracking the Macao market,

@ #BF Trinestcon
WEFANBEEHE Trinestcon MBMWA Joao Monteiro BT, SRLENTED L BHFNN A NS N DA BPIER D TEERE
BIES HEx RS EHMAEMFSEC#E -

& Trinestcon, Portugal

Trinestcon, a Portuguese HR company, attended MFE for the first time this year and the person in charge of the company, Mr. Jodao Monteiro
stated that as Macao is an important cultural communication platform between China and Portugal, its business value had to be more
balanced.




